w=ECEF

EXHIBITION & CONVENTION EXECUTIVES FORUM

ECEF 2009 Peer-to-Peer Executive Learning
Results of Interactive Audience Response Questions

Q1. Type of event producer attending ECEF, by mehaatendance at largest event.
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Q2a. What percent of your total event revenue cdno@s Internet activities like virtual events, diate learning,
ads, sponsorships and enhanced exhistogs?
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Q2b. What percent of your total event revenue cdnegs Internet activities like virtual events, diste
learning, ads, sponsorships and enhandedi®r listings — by net square feet of largestr&?
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Q2c. What percent of your total event revenue cdnoes Internet activities like virtual events, diate
learning, ads, sponsorships and enhandedi®r listings — by attendance at largest eYent
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Q3a. What percent of your attendees, exhibitorsnaadia are from outside the United States
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Q3b. What percent of your attendees, exhibitorsraedia are from outside the United States — bysgeare

feet of largest evént
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Q3c. What percent of your attendees, exhibitorsraedia are from outside the United States — bydétece at

largest evefit
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Q4a. If your show's total revenue is down, wheryda expect it to rebourrd
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Q4b. If your show’s total revenue is down, whernyda expect it to rebound — by net square feetrgelst everit
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Q4c. If your show’s total revenue is down, whenyda expect it to rebound — by attendance at large=t?
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Q5a. During this recession, how have you been inghpour exhibitors/sponsdts
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Q5b. During this recession, how have you been hglpour exhibitors/sponsors — by net square feet of

largest evefit
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Q5c. During this recession, how have you been hglpour exhibitors/sponsors — by attendances at
largest evefit
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Q6a. What are you doing differently nownter nally - to strengthen your shé@w
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Q6b. What are you doing differently nownternally - to strengthen your show — by net square feet of

largest evefit
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Q6c. What are you doing differently nowternally - to strengthen your show — by attendance at

largest evefit
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Q7a. What are you doing differently nowxternally - to strengthen your sh&w
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Q7b. What are you doing differently novexternally - to strengthen your show — by net square feet of

largest event
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Q7c. What are you doing differently novexternally - to strengthen your show — by attendance at

largest event
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